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Beer

On-Premise

Off-Premise

-3.3%

-4.4%

-3.0%

DEPLETIONS / STRs

Source: Beer Institute STR (Rolling 12 Months – 6/1/23 to 5/31/24)



RECENT MONTHS STRONGER FOR BEER

Source: Beer Institute Sales-to-Retailer

-4.2% 
YTD



IMPORTS STRONGEST SEGMENT OVER PAST YEAR

Source: Beer Institute STR (Rolling 12 Months – 6/1/23 to 5/31/24)

-4.2% 
YTD



ECONOMY & FMB SEGMENTS STRONGER IN 2024

Source: Beer Institute STR (January 2024 - May 2024)

-4.2% 
YTD



DOLLAR STORES GAINING SHARE, RECENT 
ON-PREMISE MONTHS STRONGER

Source: Beer Institute STR (Rolling 12 Months – 6/1/23 to 5/31/24)

On-Premise

-3.3%

Off-Premise

-1.7%



LIQUOR ON STEEPEST DECLINE ACROSS ALCOHOL

Source: Beer Institute and 



ALCOHOL INVENTORY STOCKS REMAIN ELEVATED

Source: Census Bureau



TOO EARLY TO SAY WHERE 2024 ENDS UP

Source: Beer Institute, Beer/Malt Shipments



NON-ALC BEER GROWING EXPONENTIALLY

1.9 MM
Estimated 2023 
NA Beer Barrels

32%
Y/Y Growth of $ 
value in  2023

86%
Beer $ share 

of total NA Alcohol

Source: Beer Institute; NIQ



VIBECESSION? CONSUMER CONFIDENCE 
DIPPED IN MAY



INFLATION MOST STRESSFUL FOR LOW-INCOME HOUSEHOLDS

Source: Federal Reserve Bank of Dallas



CREDIT CARD & AUTO DELINQUENCIES RISING, 
BUT CONSUMER EXPECTATIONS IMPROVING



Cheers!
Andrew Heritage
Chief Economist
aheritage@beerinstitute.org
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